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BRAND STATEMENTS

BeautyVT
Knowledge is power and BeautyVT.com is the web’s leading resource for all things beauty.  Life is too 
short to not look and feel your best every single day. Knowing this, BeautyVT empowers real women 
with real beauty aspirations to create real professional results.  If you’re like the majority of women, you 
probably feel incapable of doing your own hair and make-up well. You find yourself inundated with 
products, choices and advice with everyone claiming to be the “expert.”

Rather than wasting your valuable time surfing the web viewing thousands of dated and ineffective 
“how to” videos, learn to do it right the first time at BeautyVT.com.

BeautyVT delivers the highest quality instructional content available in the world. Our point-of-
difference? A ‘best of both worlds’ approach, bringing together the highest caliber beauty 
professional and delivering their expertise to you via virtual LightspeedVT technology. The result? 
A seamless and interactive online education experience like no other. 

You never know when beauty will call. Wherever you are, we’re right there with you. Download our 
“Beauty On The GO” iPhone application. Find us on Facebook, YouTube and Twitter.

Silvercar

Car rental the Way It Should Be.
Founded in 2012 with the mission to eliminate  the  frustrations and points of friction that have plagued its 
industry for decades, Silvercar is paving the way for the future of car rental.

The company’s seamless car rental business--exclusively offering fully loaded silver Audi A4s--eliminates 
lines, counters, paperwork and hassles through the power of an easy-to-use mobile app and friendly 
Concierge service. 

Silvercar is continually  earning  the highest customer satisfaction and loyalty scores in the industry and is 
currently offering service in 5 of the 6 busiest airport car rental markets in the U.S. (DEN, LAX, MIA, PHX, SFO 
as well as AUS, DAL & DFW).

To learn more, download the Silvercar app and/or visit Silvercar.com. 

alWayS an audI a4. no lIneS. no haSSle. 
Download the Silvercar App to reserve your Audi A4. The App puts you in the driver’s seat and will manage 
your entire experience from reservation to return; it even unlocks the car for you.

alWayS an upgrade. never an upCharge.

AS SEEN IN

Free In-Dash GPS Free Additional  
Drivers 

Free Sirius Radio

Free Wi-Fi
Gas Refill at Local
Pump Prices

Free Roadside 
Assistance 

Personal Concierge 
Service

Fair Toll Tracking



PRESS KIT

Quiet Events

THE LOUDEST PARTY
        YOU’VE NEVER HEARD!THE LOUDEST PARTY
        YOU’VE NEVER HEARD!
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“Enjoy The Silence” 

The Top 10 Benefits Of Quiet Clubbing®

 
1. When going out with a group of friends, you no longer need to argue 

about where to go due to varying tastes in music. With a choice of 3 music 

stations featuring any genre such as: 80’s, Top 40, Hip-hop and everything in 

between, everyone can be happy.

 
2.  You never have to leave the dance floor in protest due to the DJ not 

playing your jam. You’re in control of the music and volume levels at all 

times.  
 
3.  You can have conversations in da’ club and won’t lose your voice from 

having to talk over the music.

 
4.  When you leave the club, your ears won’t be ringing at the end of the night.

 
5.  Despite noise ordinances, clubs, bars and private residences can now host 

dance parties ‘till the break of dawn’ without fear of neighbors complaining 

and/or the cops showing up.

 
6.  DJs can get immediate feedback on their music selections by viewing the 

number of partygoers on the dance floor listening to their station via which 

color LED light is glowing on partygoers’ headphones.  If no one is listening, 

they know to change up the music, which means the crowd now controls 

the DJ.
 
7.  Take your headphones off and become instantly entertained by what  

appears to be the crowd dancing to different beats in silence.

 
8.  Quiet Events® wireless headphone technology allows you to take the  

party anywhere…the park, streets, subways, and everywhere in between.  

No longer do the walls of a venue confine you.

 
9.  You now have the ability to masterfully choreograph/orchestrate your 

own flash mob.

 
10. The liberating feeling of being able to sing out loud along with the music 

without worrying about the crowd hearing you, unless of course they take 

their headphones off.
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Quiet Events® offers two types of headphones  

“Social” and “Party” headphones.

SOCIAL HEADPHONESAll black with smaller LED light on 
the front. Flip out design, so they 

wear comfortably around the neck 
while still being able to hear the 

audio. Perfect for corporate  
fuctions, conferences,  social gatherings, and  outdoor movies.

PARTY HEADPHONESTwo massive LED lights on  
both sides allow them to  

be seen from a distance. 
The superior bass makes 

partygoers dance all night.
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The APP
 

Don’t miss any of our wild parties or engaging tours, the Quiet Events App 

allows you to get push notifications about upcoming events, exclusive app 

parties and discounts.   For those that party with us, they now can quickly get 

next day access to pictures & videos to share with their friends.

 
In mid-2015 the Quiet Events app will engage party-goers like never before!  

A new DJ Battle button will appear allowing people to vote for their favorite 

DJ of the night with instant stats on the number of each votes the DJs are 

getting.  In addition party-goers are able to get more information about the 

DJs spinning, follow them on social media and hear clips of their music before 

they come out to party.
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Quiet Clubbing®

Quiet Clubbing® is a live music event where 

three DJ’s spin different genres such as:  

80’s, To
p 40, Hip-hop and everything in between, 

which is stre
amed through wireless headphones 

ranging up to 500m.

The result? Hundreds of club-goers dancing, singing, socializing and 

never leaving the dance floor, as they control the DJ they listen to and 

volume level of the music.

Glowing colored LED Headphone lights indicate which station  

someone is liste
ning to, so partygoers can dance 

to their own beat, follow the crowd, or simply 

spectate. If so
meone wants to chat up  

a friend, they simply remove their  

headphones and are actually able  

to hear the person they’re talking to 

sans blaring club music.

Quiet Clubbing® parties take place  

at NYC clubs, lounges, outdoor venues 

and pretty much everywhere else you 

could imagine 4-20+ times a month.   

Ticket prices range from $5.00-$35.00.

http://rentals.quietevents.com/wp-content/uploads/2015/10/Quiet_Events_Overview.pdf


FACT SHEET

Silvercar

 
 

“If standing in line at the rental car counter is the bane of your business trips, then Silvercar may be 
your stylish escape ticket.”  

— CNN Money 
 

“Forget everything you know about renting a car at the airport. Instead, imagine completing the entire 
transaction, from reservation to drop off, on your mobile device. That's the promise of Silvercar.” 

 — Los Angeles Times 
 

“Starting off your vacation by dealing with an old-school rental car service is the worst way to start a 
vacation. Enter Silvercar, an airport rental provider that’s changing the game.”  

— Details  
 

Website  Facebook  Twitter  Instagram 
 

● Hitting the roads in Austin since January 2013, Silvercar is an award-winning car rental 
company whose mission is to eliminate the typical frustrations and pain points that have plagued 
the industry for decades. The seamless service exclusively offers silver Audi A4s, each fully loaded 
with free in-car Wi-Fi, in-dash GPS and Sirius Radio. 

 
● How it works: Download the Silvercar app (available for iPhone and Android) to reserve your 

silver Audi A4. The app puts you in the driver's seat and will manage the entire experience from 
reservation to return; it even unlocks the car for you. Each location offers a friendly concierge 
staff ready to orient you with your Silver Audi A4 in case you have any questions. 

 
● Silvercar is currently available at five out of the six biggest airport car rental markets in the U.S. - 

Denver (DEN), Los Angeles (LAX), Miami (MIA), Phoenix (PHX), and San Francisco (SFO), as 
well as Dallas (DAL and DFW), Austin (AUS), Fort Lauderdale (FLL) and Chicago (ORD) with 
plans to roll out in two to three additional markets throughout 2015. 

 
● Silvercars cost between $59-89 per day depending on the location, day and demand. No hidden 

fees or upsells. Included with every Silvercar at no extra charge are in-car Wi-Fi, in-dash GPS, 
Sirius Radio, roadside assistance, additional drivers and toll tracking. If you don’t have time to re-
fuel prior to returning your car, Silvercar will fill you up at local pump price for just five dollars. 

 
● Recently averaging around 1,000 app downloads per day, Silvercar is projected to triple it’s fleet 

and revenue by end of 2015; Silvercar has proven itself as a turnkey mobile solution shaking up 
the car rental industry. 

 
● Silvercar consistently averages a Net Promoter Score (NPS) of 90, which is five times the industry 

average. NPS measures a customer’s willingness to recommend a company’s product or services 
to others. As a reference, Apple and Amazon NPS scores range from the mid 70s to low 80s. 

 
● In March 2015, Silvercar received the award for “Best Mobile Travel Strategy” from 

EyeForTravel, one of the top travel intelligence providers in the world. In April 2015 Silvercar 
took home top honors at the Austin A-List Awards as one of Austin’s most promising start-ups. 



PRINT COLLATERAL

Founded in 2012  with the mission to eliminate the frustrations
and points of friction that have plagued its industry for decades, 
Silvercar is paving the way for the future of car rental.

The company’s seamless car rental business -- exclusively offering fully 
loaded silver Audi A4s-- eliminates lines, counters, paperwork and 
hassles through the power of an easy-to-use mobile app and friendly 
concierge service.

Silvercar is continually earning the highest customer satisfaction and 
loyalty scores in the industry.

CAR RENTAL THE WAY IT SHOULD BE

SAVE $50 OFF YOUR FIRST DRIVE WITH CODE MIAMI-50

iPhone is a registered trademark of Apple Inc.

AS SEEN IN

WHAT PEOPLE ARE SAYING:

ALWAYS AN UPGRADE. NEVER AN UPCHARGE.

“Hands down best car, best rental process on
the planet. Pray every city gets Silvercar.”
- Ryan S.

“My rental experience was above and beyond 
anything I’ve ever seen in the industry.The process 
itself was a dream. Easy, predictable, and quick.”
- Sherry W.

“Silvercar is fast, easy, and downright likable.
I enjoy the company’s culture, and at the end of
the day, the product is great: a fun car that makes 
you feel like you’ve arrived.”
- James H.

HIGHEST CUSTOMER SATISFACTION
& LOYALTY SCORES IN THE INDUSTRY.
Net Promoter Score (NPS) is an index that measures 
the willingness of customers to recommend a
company’s products or services to others. Silvercar 
averages an NPS as high as 90, which is 5 times higher 
than the industry average. For comparison, Apple and 
Amazon are in the mid 70s to low 80s.

 
Free In-Dash GPS 

Free In-Car WiFi Free Sirius Radio

Free Roadside
Assistance 

Personal Concierge
Service 

Fair Toll TrackingGas Refill at Local
Pump Prices

Free Additional
Drivers 
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PRINT COLLATERAL

iPhone is a registered trademark of Apple Inc.

WE’RE HOOKING YOU UP!

 Experience car rental the way it should be.
FREE 2-DAY RENTAL

 No lines, counters, paperwork or hassle.
(up to $275 value)

 Always an Audi A4.

CODE

USE THIS CODE TO BOOK

Non-transferable. Expires 8/01/2016. Maximum 2-day rental. Airport surcharges, taxes, 
fuel, and insurance not included. Must be at least 22 with valid driver’s license and  

credit card. For available locations, visit Silvercar.com or download the Silvercar app.
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PRINT COLLATERAL

Since 2008, OneStop Singles LLC has been NY singles destination and “go-to” for 
‘anything and everything’ related to being ‘single in the city’ (singles parties, speed 
dating, singles events, matchmaking, dating coaches, dating advice, singles trips, 
products, services, etc.).  

Our very “niche” singles events afford advertisers the unique opportunity to target a very 
specific single, be it single firemen or cops, single teachers or nurses, tall singles, singles 
that are very into fitness, “green singles,” that eat vegetarian/vegan/raw, practice 
yoga, etc. With over 75 “themed” events, you have the unique opportunity to speak 
directly to a very specific target market. 

NY singles turn to OneStop Singles to find out what singles events are happening on any 
given night. 

OneStop Singles reports close to 30,0000 visitors a month for all three websites and 
approximately 134,000 monthly page views. 

Please note: We offer advertising opportunities to brands that offer products/services 
that we feel our single members would be interested in and reserve the right to NOT work 
with advertisers we do not dem to be brand aligned.

EMAIL BLAST INCLUSION:
OneStop Singles email blasts are a quick & efficient way to reach our constantly evolving 
database of singles of all orientations that want to know about your product, service and/
or event.  Our mailing list of 40,000 (as of 03/01/2013) grows every day with sign-ups from 
singles in their 20’s 30’s & 40’s that want to be notified each week about upcoming singles 
events & news in NYC.  Our average open rate is 15% and (CTR) is 5%.
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WEBSITE BANNER ADS
DESCRIPTION                           SIZE          ONSPEEDDATING    KISSBURG           BOTH
                                                     WxH,pixels           rate/month        rate/month         rate/month
                                (save $100)

For your brand to be included in a OneStop Singles email blast going to 40,000 singles 
the cost is $150.                

Please send materials & requests to Amber@SingleAndTheCity.com.  
Please format to the below specs:
Email subject: Company name
Body: Provide us with the appropriate destination URL for your banner ad
Max File Size: 50kb
Due Date: Web-ready files are due one week prior to your campaign start date.  
If extensive assistance is required, OneStop Singles will assess an hourly charge.

Accepted file types: HTML code in an .html or .txt file (JPG or GIF also accepted)
Max Width: 800px
Max File Size: 100kb
Due Date:  Materials should be sent a week prior to the blast dates so that we can send 
a test email for approval. No eblasts will be sent without a test.

FOR MORE INFORMATION, PLEASE DIRECT ADVERTISING QUESTIONS TO: 
Amber@SingleAndTheCity.com

ADVERTISING SPEC SHEET 2013
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www.OnSpeedDating.com

www.OnSpeedDating.com

/DatingExpert/OnSpeedDating

/OnSpeedDating

Add us on 
Facebook, 

post on our wall, 
“hook me up,” 
and receive a 

free event.

XOXO Amber



TECHNICAL / STEP-BY-STEP

http://www.latest-hairstyles.com/celebrities/reese-witherspoon/layered-hairstyle.html


PRESS RELEASES

http://www.prweb.com/releases/2014/02/prweb11603787.htm


PRESS RELEASES

http://www.prweb.com/releases/2015/12/prweb13117209.htm
http://www.prweb.com/releases/2015/01/prweb12481476.htm
http://www.prweb.com/releases/2015/10/prweb13030802.htm


PACKAGE COPY



ADVERTISING

tt

CAR RENTAL THE WAY IT SHOULD BE

WHO SAYS YOU CAN’T 
LOVE A RENTAL CAR?

Progress has finally caught up with the car rental 
industry, and travelers are taking notice. Silvercar has 
replaced rental counters, lines and paperwork with a new, 
hassle-free app.  And instead of the old, uncomfortable 
rental car, Silvercar puts you behind the wheel of a fully-
loaded Audi A4. Every single time.  

Experience Silvercar for yourself: Get $50 OFF your first 
drive with code LGBT50* 

*Must be a first time renter. iPhone is a registered trademark of Apple Inc.

AS SEEN IN

CONSUMER

TRADE
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WEBSITES 

http://www.OnSpeedDating.com
http://intellectualblonde.com


WEBSITES

http://wateringholenyc.com


WEB ADS



VIDEO SCRIPTING AND VOICE-OVER

EDUCATION

http://youtu.be/MBvJ8EZzQts
http://youtu.be/wzPflQMDrKQ


BIOS

Allen Ruiz

Luke Schneider

Globally recognized for his talent, vision and award-winning images, Allen Ruiz has been perfecting 
the art of hairdressing for the past two decades.

Allen’s passion for fashion has taken him all over the world where he’s had the opportunity to study 
under runway and editorial legends including Antoinette Beenders, Guido and Odile Gilbert.  A creative 
force behind many runway looks, Allen has engineered the hair for fashion houses including Cynthia 
Rowley, Stella McCartney, Marc Jacobs, Christian Siriano, Rodarte and Charlotte Ronson. Allen’s 
editorial and campaign work have graced the pages of leading consumer and trade publications 
including Vanity Fair, W, Shape, Harper’s Bazaar and American Salon.  

Working as a creative consultant for Aveda for the past 18 years, Allen currently serves as the company’s 
Global Style Director for North America. In addition to creating imagery on fashion and education 
fronts, Allen has also lent his product development insights and expertise to brands including Aveda 
and Avon.

In 2007, Latina Magazine deemed Allen as one of the Top 10 Latino Hairdressers in America. A four-time Canadian Mirror Awards 
nominee for International Hairstylist of the Year, Allen took home the prestigious award in 2011. He has also been the recipient of five 
North America Hairstyling Awards (NAHA) nominations, garnering Hairstylist of the Year honors in 2007 and Salon Team of the Year in 
2011.

Jackson Ruiz, Allen’s award-winning salon located in Austin, Texas has been featured by Salon Today Magazine as one of the Top 200 
Salons in the US.

Learn more about Ruiz and his salon by visiting http://www.JacksonRuiz.com.

Luke Schneider is a visionary business 
leader with 20+ years of experience 
driving innovation at the intersection of 
transportation and technology. 

In his current role of Silvercar CEO, Luke and team 
have revolutionized the car rental experience by 
eliminating the frustrations and points of friction  
that have plagued the industry for decades. 

Prior to Silvercar, Luke served as CTO of Zipcar, Inc., the world’s largest car-
sharing company. While at Zipcar from 2006-2010, Schneider conceived and 
drove development of new products, including the award-winning Zipcar 
iPhone app. Luke came to Zipcar by way of Flexcar, the first U.S. car-sharing 
company (acquired by Zipcar in 2005), where he held roles of CTO and VP of 
Strategy. He started his career in 1992 at Ford Motor Company.

Luke, along with his business ventures have been featured and/or recognized 
by countless media outlets including USA Today, CNN, The Huffington Post, 
Fortune, The Wall Street Journal, CNBC, Venture Beat, Wired, Mashable and 
more.  

Throughout his career, Luke has been at the forefront of industry thinking and 
is frequently touted as a speaker on topics related to entrepreneurship, mobile 
technology, transportation and innovative/disruptive business models. 
Earning a Bachelor’s degree in Mechanical Engineering from the University of 
Texas at Austin, Luke also received an MBA with specialization in Operations 
and Strategy from the Tepper School of Business at Carnegie Mellon 
University.  

Luke resides in Austin, Texas with his wife and two sons.

AS SEEN IN

Luke Schneider  
CEO, Silvercar
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Will Petz
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The Man Behind Quiet Events®

Recognized for his passion, technical  
expertise and supernatural work ethic, native 
New Yorker Will Petz introduced Quiet Events® 
after originally experiencing “silent disco” on a cruise in 
2012.

“I had no doubt Quiet Clubbing® would be a hit in NYC,” explains 
Petz.  “This concept brings people together on many different levels. 
The connections and interaction these headphone parties foster is 
what keeps people coming back.”

A Computer Science graduate from Baruch College, Will has held 
high level technology positions at financial institutions including  
J.P. Morgan, Lehman Brothers, Merrill Lynch and Bank of America.

A published author, patent pending inventor, world traveller,  
accomplished salsa dancer and testicular cancer survivor, Will is a 
passionate entrepreneur recognized for several successful business 
ventures including Random Events® an events company that brings 
people together to partake in fun and unique experiences, Scan Quest® 
a scavenger hunt app, and his latest innovation, The Walker Shoe®

Will and his companies have been featured by countless media 
outlets including Bloomberg,  Geographic, The Huffington Post, MTV’s 
Fuse News, The New York Post, Fox News and more.


